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Community Involvement
 

What you should know about tobacco?
Tobacco is the only product sold in the USAPI that when used as instructed kills people. It is the only legal way to kill someone. There are over 7,000 known chemicals found in secondhand smoke and 250 are known to be harmful.  Smoking harms nearly every organ of the body.  It is a major risk factor for all major NCDs, including heart disease, diabetes, cancer and lung disease, such asthma.  Effective tobacco policy can help to reduce the prevalence of these diseases.  
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Why is this important?
· Tobacco kills up to half of its users.
· Tobacco use accounts for 6 million deaths a year and is predicted to increase to 8 million annually by 2030.1
· It is estimated that two people die each minute from tobacco–related disease in the Western Pacific Region.1
· Smokers’ die 10 years earlier than non-smokers on the average.2
1World Health Organization Tobacco Fact Sheet (July 2013). http://www.who.int/mediacentre/factsheets/fs339/en/
2 Jha, P., Ramasundarahettige, C., Landsman, V., Rostron, B., Thun, M., Anderson, R.N., McAfee, T., & Peto, R. (2013) 21st Century Hazards of Smoking and Benefits of Cessation in the United States. New England Journal of Medicine, 368:341–50. 









Why have tobacco advertising bans?
· Comprehensive bans on advertising, promotion and sponsorship have been found to decrease tobacco use.3
· Tobacco companies use strategies to target young people in effort to get them to use their products. Countries that enforce bans have seen decreases in percentages of young people exposed to tobacco advertising.4
· Young children and teenagers ages 11-15 who visited stores with point-of-sales tobacco advertising at least twice per week were twice as likely to start smoking compared to those who did not visit stores.5,6
· Scientific evidence indicates that there is no safe level of exposure to secondhand smoke.7  
3 http://www.who.int/fctc/guidelines/adopted/article_13/en/
4 http://www.who.int/mediacentre/news/releases/2013/who_ban_tobacco/en/
5Henriksen L et al. MDA longitudinal study of exposure to retail cigarette advertising and smoking initiation. Pediatrics, 2010(126):232 238.
6 Spanopoulos D et al. Tobacco display and brand communication at the point of sale: implications for adolescent smoking behavior. Tobacco Control, published Online First 28 February 2013 (doi:10.1136/tobaccocontrol-2012-050765).
7 U.S. Department of Health and Human Services. The Health Consequences of Involuntary Exposure to Tobacco Smoke: A Report of the Surgeon General. Atlanta: U.S. Department of Health and Human Services, Centers for Disease Control and Prevention, Coordinating Center for Health Promotion, National Center for Chronic Disease Prevention and Health Promotion, Office on Smoking and Health, 2006.
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1) Encourage youth to involve themselves in church activities
2) Educate your community about the harmful effects of tobacco and secondhand smoke
3) Support those who are struggling with tobacco use, including betel nut
4) Ban tobacco use at church related events 

What can schools do?
1) Educate your youth about the harmful effects of tobacco and the problems it can have on their health
2) Enforce rules about not smoking or chewing betel nut at school
3) Promote school activities or a week of awareness to discuss the problems associated with tobacco use and their harmful effects
4) Ban smoking and chewing betel nut at school events and other school activities
5) Talk to businesses near your school that are advertising tobacco in their windows to take them down and replace them with other ads.

What can communities do?
1) Limit the number of tobacco ads in your community.  Talk to businesses about taking down alcohol ads
2) Strictly enforce smoking laws
3) Initiate smoke-free and betel nut free community events and ban tobacco ads at community activities
4) Form or join a coalition to strategize to prohibit tobacco advertisements in public places
5) Educate your community about the harmful effects of tobacco and secondhand smoke and ask them to help create or enforce policies that will ban tobacco ads in their community

What can I do?
1) Talk to people that you know are interested in taking action in your community
2) Reach out to people in the public health sector to address this concern
3) Put together a project with a team/working group who can help you speak at community meetings to help prohibit tobacco ads in public places
4) [bookmark: _GoBack]Talk to businesses and media about the harmful effects of alcohol ads to your youth and encourage them to take them out of their stores and restrict tobacco advertising, promotion and sponsorship in the media. 
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Take Action and Make a Difference!


What you can do to protect your community from alcohol abuse? 


What you can do to protect your community from alcohol abuse? 


What you can do to protect your community from alcohol abuse? 

It has been found in some countries that tobacco consumption could decrease between 7-16% when there are comprehensive bans on all tobacco advertising, promotion and sponsorship.
-WHO, 2013
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For more information, please contact your local health department or ministry of health.  
To see your local laws, check out: www.paclii.org/databases.html 
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