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What you should know about Alcohol?
[bookmark: _GoBack]The misuse and abuse of alcoholic beverages is a public health threat. It can lead to injuries, liver failure, cancers, heart disease, stroke, and premature deaths. Socially, alcohol misuse and abuse can lead to unemployment, family and partner violence, and not being welcome in the family or community. Effective alcohol policy will help to reduce the amount of alcohol-related injuries, heart disease, cancers of the mouth and throat, stomach, and liver, premature deaths, and disabilities. It will also improve the quality of life for individuals and communities, and potentially improve the finances of those who spend too much of their money on excessive alcohol use.








Why is this important?
· Harmful alcohol use kills 2.5 million people in the world each year. (WHO, 2011) 
· Alcohol is the leading risk factor for disease in the Western Pacific. (WHO, 2011)
· Almost 10% of all deaths for young adults ages 19-29 are due to alcohol related causes. This amounts to up to 320,000 deaths in this age group. (WHO, 2011)
· Alcohol use is linked to violence, crime, sexual abuse, road traffic accidents, and loss of work, putting others at risk or danger. (WHO, 2011)
· Alcohol drinking by mothers is harmful to the health of the developing fetus. (WHO, 2011)
· Significant changes occur in the body during adolescence.  Thus, alcohol use may affect brain development during this time. (NIAAA, 2000)
· Alcohol use is linked to youth deaths by drowning, suicide and homicide. (NIAAA, 2006) 
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Why should we ban forms of alcohol advertising?
It is important to protect our children from starting bad habits that can lead to a future of terrible health and early death.
· Young people 15-20 years old, especially teenagers, are most affected by alcohol ads. Studies have shown that alcohol companies make ads using sexy and fun pictures to get young people to want to drink and buy alcohol. (Collins et al., 2007)
· The more alcohol ads young people see, the more likely they are to start drinking at a younger age. 7th grade middle school students that had seen more alcohol ads were more likely to drink when they reached 9th grade. (Ellickson, 2005)
· If young people like the images, they tend to have good feelings about drinking alcohol and are more likely to drink. (Austin & Knaus, 2000; Austin, 2000; Fleming, et al, 2004)  Teens who begin drinking at age 15 are four times more likely to have a future alcohol problem. (Grant & Dawson, 1997)
· A ban on alcohol ads would lower harmful drinking among young people and lead to fewer deaths from drinking. (Hollingworth, 2006)  Banning alcohol ads could lower harmful drinking by almost 10%. (Saffer, 1996; Saffer & Dave, 2002)


[image: Lauhala Matting][image: Lauhala Matting][image: Lauhala Matting][image: Lauhala Matting]For more information, please contact your local health department or ministry of health.  
To see your local laws, check out: www.paclii.org/databases.html 

What can churches do? 
1) Encourage youth to involve themselves in church activities.
2) Educate your community about the harmful effects of alcohol and the problems it can have on family.
3) Support those who are struggling with alcohol problems.
4) Rally together to ask those businesses near your church that are advertising alcohol in their windows to take them down and replace them with other ads!

What can schools do?
1) Educate your youth about the harmful effects of alcohol and the problems it can have on their future.
2) Enforce rules about drinking at school and prohibit underage drinking.
3) Promote school activities or a week of awareness to discuss the problems associated with 
drinking and their harmful effects.
4) Ban alcohol businesses from sponsoring school events and other school activities.
5) Talk to businesses near your school that are advertising alcohol in their windows to take them 
down and replace them with other ads!

What can communities do?
1) Limit the number of alcohol advertisements in your community. Talk to businesses in your community about taking alcohol ads in their windows down.
2) Strictly enforce drinking policies.
3) Initiate alcohol free community events and ban alcohol ads at community gatherings and activities.
4) Investigate local information on alcohol harms in your community and collect information.
5) Call a community meeting with people in your community who can help reduce alcohol harms.
6) Work together and contact local government to ask them to help enforce policies that will ban alcohol ads in your community. 

What can I do?
1) Talk to people that you know are interested in taking action in your community.
2) Reach out to people in the public health sector or local government to address this concern.
3) Put together a project with a team/working group who can help you speak at community meetings and local government to help ban alcohol ads.
4) Talk to businesses about the harmful affects of alcohol ads to our youth and encourage them to take them out of in store displays.

Take Action and Make a Difference!
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What can be banned or restricted? 
· Misleading alcohol ads
· Ads that target children
· Pictures of minors in alcohol ads 
· Pictures or statements that encourage drinking
· Ads in electronic media 
· Outdoor alcohol ads in locations where children are likely to be present such as near schools, public playgrounds and churches
· Ads on alcohol retail outlet windows and outside areas
· Alcohol sponsorship at events 
· Giveaways and Contests
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