
Assessing Tobacco Point-of-Sale Advertising in Guam by University of Guam U54 Pilot Project 1 (Community Outreach). Published in May 2013.  
http://www.guamcancerresearch.org/Runtime/uploads/PSCApril2013/day1/Pilot_Program_I_Outreach.pdf
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Summary: PowerPoint presentation outlines a research project designed to determine whether higher exposure to tobacco point-of-sale advertising can partly explain the higher rate of tobacco use among Chamorro and other Micronesian youth in Guam. Youth trained in community-based participatory research surveyed a randomized sample of 198 of the 337 (59%) of the tobacco retailers in Guam. A summary of results pointed to the communities where tobacco ads were found, and highlighted the prevalence of betel nut sold in the stores (over 50% of the stores). They concluded from their findings that point-of-sale tobacco advertising may contribute to the disparities in tobacco use amongst youth in Guam. 

















MPOWER A Policy Package to Reverse the Tobacco Epidemic by World Health Organization. Published in 2008.  
http://www.who.int/tobacco/mpower/mpower_english.pdf
Section Title:  Warn About the Dangers of Tobacco
Pages: 20-23
Summary: Provides three intervention strategies to warn the public about the harms of smoking:  warning labels, counter-advertising, and using media to cover anti-tobacco activities. Describes the affects that tobacco industry advertising has on age, gender, and areas of residence. 
Section Title: Enforce Bans on Tobacco, Advertising, Promotion, and Sponsorship. 
http://www.who.int/tobacco/mpower/mpower_english.pdf#page=20 
Pages: 23-26
Summary: Discusses importance of enforcing effective legislation banning direct and indirect tobacco marketing. Key aspects that legislators should consider are prohibitions on ads in all media, restrictions on marketing activities by importers, and restrictions in entertainment activities such as sports. 
Section Highlights: Graph on pg. 25, Comprehensive Advertising Bans Amplify Other Interventions.
http://www.who.int/tobacco/mpower/mpower_english.pdf#page=23 
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Guidelines for implementation of Article 13 of the WHO Framework Convention on Tobacco Control (Tobacco advertising, promotion and sponsorship)  by World Health Organization Framework Convention on Tobacco Control. Published in 2012.  
http://www.who.int/fctc/guidelines/article_13.pdf
[image: ]

Summary: Provides guidelines for implementing comprehensive tobacco advertising, promotion and sponsorship bans. Stresses the importance of effective monitoring and the need for public education and community awareness programs essential for successful implementation. 
Appendix, pages 17-18: provides a non-exhaustive list of various types of tobacco advertising, promotion, and sponsorship. http://www.who.int/fctc/guidelines/article_13.pdf#page=17  
  









Reducing the appeal of smoking – first experiences with Australia’s plain tobacco packaging law by World Health Organization. Published May 2013. 
http://www.who.int/features/2013/australia_tobacco_packaging/en/

     [image: ]Summary: This article reflects on the effectiveness of Australia’s world-first laws on tobacco plain packaging that came into effect in December 2012. This technique is focused on reducing the attractiveness and appeal of tobacco products. They have noticed an increase in callers to quit lines, which could be attributed to the dislike of the new packaging of tobacco products. 
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[bookmark: _GoBack]WHO Report on the Global Tobacco Epidemic, 2013 by World Health Organization. Published in 2013. 
http://apps.who.int/iris/bitstream/10665/85380/1/9789241505871_eng.pdf
                                                         							


This detailed report provides a country-level examination of the global tobacco epidemic. It identifies countries that have applied measures for reducing tobacco use, and it focuses on enforcing bans on tobacco advertising, promotion, and sponsorship (TAPS). The work provides updates on what countries have enforced these bans, and it also discusses what work still needs to be done. 
Page 46: This page highlights the achievements of Turkey in tobacco control. It discusses how Turkey has addressed all aspects of the MPOWER model, and there is a graph showing their decline in smoking prevalence after comprehensive tobacco control was put in place. 
Pages 70-76: These pages discuss the number of countries with comprehensive bans on tobacco control, including both direct and indirect bans. There are also updates on the achievements of certain countries, such as Ghana, India, and Iran. 
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